


 

 

The Board of directors are pleased to present the results for the six month period ended June 
30 2013 

Financial Review: 

  
Unaudited 
Six months 

ended 
June 30, 

2013 

 
Unaudited 
Six months 

ended 
June 30, 

2012 

 
 

% 
Change 

 
Unaudited 

Three months 
period ended 
June 30, 2013 
(2nd Quarter) 

 
Unaudited 

Three months 
period ended 
June 30, 2012 
(2nd Quarter) 

 
 

% 
Change 

 
 

Audited year 
ended 

December 
31, 2012 

 $ $  $ $  $ 

Total 
Revenue 

328,546,590 251,399,368 30.69% 156,513,203 111,431,690 40.46% 474,555,193 

Gross 
Profit 

118,576,386 85,946,823 37.96% 55,734,506 32,680,331 70.54% 163,738,485 

Operating 
Expenses 

97,705,414 74,448,390 31.24% 47,224,256 30,837,002 53.14% 152,892,431 

Profit 
Before 
Tax 

24,387,900 11,389,126 114.13% 10,597,048 1,846,047 474.04% 7,357,953 

 

Revenue for the six month period increased by 30.69 per cent and for the quarter by 40.46 per cent over 
the same periods last year. These increases represent real growth in volumes across our key items and 
primarily a result of activities in distribution and market programmes. 

As a result of revenue growth profit before taxes more than doubled for this reporting period as 
compared to last year results. 

Despite increase expenditures in market and plant our key operating expense (operating expenses to 
sales) ratio has increased marginally to 29.7 per cent for the half year versus 29.6 per cent for same 
period last year. Although direct input cost increased, improved efficiencies resulted in the gross 
margin percentage increasing to 36.1 per cent versus 34.2 per cent for the same period last year.  

Working capital position improved in this period over the 2012 position. Given the uncertain economic 
situation and desire to have tactical flexibility, maintaining a good liquid position is important. 

   
Unaudited as at 
June 30, 2013 

 
Unaudited as at 
June 30, 2012 

 
% 

Change 

 
Audited as at 

December 31,  2012 

Working Capital ($) 122,934,226 27,362,511 349.3% 105,508,217 

CA/CL 3.65 1.54 137.0% 2.35 



 

 

Business Review: 

 

During this quarter focus was placed on in store marketing programmes. These programmes gained 
additional retail presence helping same store sales results. Quarter one revenue was higher than 
quarter two due to additional sales in quarter one from Easter bun. However subtracting Easter buns 
sales from quarter one shows a real increase in unit sales from quarter one to quarter two. 

Our trade team conducting trade visits in North America which resulted in potential trade opportunities 
that are expected to develop. 

We created additional social media presence for Miss Birdie brand which has been well received. Our 
active presence on social media has assisted our brand growth and reach. 

Our effort to continually improve operations continues with changes to the plant, fleet management and 
processes. 

 
Outlook 

Our marketing efforts will continue to focus on our branding, which includes packaging and 
communication. We expect domestic households to continue to adjust purchasing behaviour due to 
changing lifestyles, taste and economic factors. We will respond by continually developing products 
and listening to market feedback. 

 

 

 

1st Quarter 2nd Quarter 
  

Three month 
period ending 

March 31, 2013 

 
Three month 

period ending 
March 31, 2012 

 
 

% 
Change 

Unaudited 
Three months 
period ended 
June 30, 2013 
(2nd Quarter) 

Unaudited 
Three months 
period ended 
June 30, 2012 
(2nd Quarter) 

 
 

% 
Change 

 $ $  $ $  

Total 
Revenue 

172,033,387 139,967,678 22.91% 156,513,203 111,431,690 40.46% 

Gross 
Profit 

62,841,880 53,266,492 17.98% 55,734,506 32,680,331 70.54% 

Operating 
Expenses 

50,481,158 43,611,388 15.75% 47,224,256 30,837,002 53.14% 

Profit 
Before Tax 

14,247,410 9,009,527 58.14% 10,597,048 1,846,047 474.04% 



 

 

Cost is expected to increase from increased input cost and from additional charges as we continue to 
build for the long term and improve operations. Hence we will continue to seek ways to drive up 
efficiencies and keep cost down. 

We wish to thank all our team members for their hard work and the results achieved for the period under 
review. We also want to thank our suppliers, customers, consumers and shareholders for your 
continued support while we grow your company and brand vision. 
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